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Rebecca, in today’s economy you :
can’t afford NOT to get the skills you need.

Sinclair’s low tuition and convenient locations plus online degrees
save you money, gas and time!

Getting the advanced training you need Sirsclair

for today's high paying jobs is as easy as... ?ﬁ"‘"’

“My name is Rebecca
and I made the decision to change my life
by enrolling at Sinclair.”

T get started on a successful
future call Ted Sampson:

(937) 512-2232
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Sinclair Commu‘ni‘f%ﬂollege.
Fall 2008 . 6 REGISTER NOW!

Classes begun Septembers

“Our personalized
url capabilities
allow us to
intelligently track
and improve
response rates”

Results

Gained 190 new prospective students.

Campaign Objective
To increase enroliment of lower income adults between 25-45 years old.

Cindy Woodward

President, Early Express Inc.

Concept

¢ Create an empowering and encouraging message in a way that allows the
recipient see themselves succeeding.

» Large format high-quality glossy postcard. Recipients' name was used
three times on the piece.
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